SOCIETAL , CREATION /
CHANGE CONSUMPTION

ETHICSOF Al TRUST



01. SOCIETAL CHANGE



As we transition from volce to
text, to 1mage, to video and
back to voice? What impact might
the next shift i1n i1nternet
consumption have on soclety?

https://www.nytimes.com/2015/06/21/opinion/can-wikipedia-survive.html? 1=0



https://www.nytimes.com/2015/06/21/opinion/can-wikipedia-survive.html?_r=0

02. CREATION / CONSUMPTION



Consider existing digital
1nteractions such as editing
text on a smartphone, reading
a nNews article on a desktop,
sharing a photo on Instagram.



https://www.oreilly.com/ideas/ai-and-the-future-of-design-what-will-the-designer-of-2025-look-like

How might these change when
Using volce, how can systems
be designed for 1ntuition,
feedback, and effective
collaboration with AIY



https://www.smashingmagazine.com/2017/01/algorithm-driven-design-how-artificial-intelligence-changing-design/

05. ETHICS OF Al



Privacy, security, personal data,
how can ethics and transparency be
embedded 1n the volce enabled
internet. How can design i1influence
the development of fair, 1nclusive
systems that don't learn prejudice.

http://www.sciencemag.org/news/2017/04/even-artificial-intelligence-can-acquire-biases-against-race-and-gender



http://www.sciencemag.org/news/2017/04/even-artificial-intelligence-can-acquire-biases-against-race-and-gender

04. TRUST



How can volce and verbal
1nteractions 1ndicate
trustworthiness. How might these
1nteractions change as we trust
algorithms with sensitive data and
tasks of greater importance?

http://www.wired.co.uk/article/fake-voices-will-become-worryingly-accurate



http://www.wired.co.uk/article/fake-voices-will-become-worryingly-accurate

